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Crisis and Emergency Risk Communication (CERC)



 Introduction to CERC

 Psychology of a crisis

 Message development exercise

 Effective practices discussion

AGENDA



The right message at the right time from the 
right person can save lives. 

CERC Motto



Fully integrated CERC helps 

ensure that limited resources are 

managed well and can do the 

most good at every phase of an 

emergency response.

1Benight CC, Bandura A. Social cognitive theory of posttraumatic recovery: The role 
of perceived self-efficacy. Behaviour research and therapy (2004) 42(10), 1129–1148. 

SIX PRINCPLES OF CERC



THE CERC RHYTHM



People tend to… So you should…

Simplify messages Use simple messages

Hold on to current beliefs Use credible sources

Look for additional information and 
opinions

Use consistent messages

Believe the first message Release accurate messages as soon 
as possible

PROCESSING INFORMATION IN A CRISIS
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 Denial

 Fear, anxiety, confusion, dread

 Hopelessness or helplessness

People seldom panic. 

PSYCHOLOGICAL BARRIERS TO COMMUNICATION



 Voluntary vs. involuntary

 Controlled personally vs. controlled by others

 Familiar vs. exotic

 Natural vs. manmade

 Reversible vs. permanent

 Statistical vs. anecdotal

 Fairly vs. unfairly distributed

 Affecting adults vs. affecting children

ALL RISKS ARE NOT EQUALLY ACCEPTED



EXERCISE:  
DEVELOPING WILDFIRE MESSAGES



Wildfires have been raging for weeks in 
areas near your community. Although your 
community is not yet under evacuation 
orders, public health officials are urging 
those with serious health issues and those 
most vulnerable to wildfire smoke to 
consider leaving temporarily. They are 
urging everyone to know evacuation routes 
and to have a plan in place. You know that 
many of your clients, patients, and 
community members continue to work 
outdoors even though health officials 
recommend minimizing time outdoors. 

SCENARIO



 What channels have you found most effective for sharing health or 
emergency information?

 Are there any you’ve found ineffective? 

 How do you identify and address issues related to language proficiency?

 How do you build the trust needed, so your audiences will accept your 
message? 

 What are some challenges you’ve faced related to people frequently 
moving in and out of the communities you serve?  

REACHING YOUR COMMUNITY



For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.


